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STAFF  
Robert Hatch, President and CEO  
Gina Keough, Visitor and Convention Bureau Manager 
Jennifer Harrison, Group Services Coordinator 
Terri Paniagua, Visitor Services Coordinator 
Bernadette Burpee, Holiday Inn Hotel & Suites, VCB Marketing Committee Chairperson 
 

MANAGER’S MESSAGE   
Dear Mayor Patino, Members of City Council, and City Manager Rick Haydon. 
 
Thank you for this opportunity to share the highlights from the second half of our fiscal year. The travel and 
tourism industry continues to be an economic driver and revenue generator for The City of Santa Maria.   
 
Transient Occupancy Tax receipts showed an increase of 3% over the previous year’s figures, accounting for 
$2,216,978.37 in revenue during the months of July 2012-May 2013 (June’s receipts were not yet available at 
the time of this report). This is a Return on Investment to the City of $1,717,088.37. Contributors to this positive 
result include tourism-related businesses working individually and collectively with the VCB to support the 
growth of tourism and travel to our city.  This collaborative effort maximizes Santa Maria’s exposure as a 
destination for all segments of the tourism market.  
 
The U.S. Travel Association reports that ‘one in every 8 American jobs is supported by travel’.  For a 
snapshot of facts and figures, please see the enclosed “Travel Means Jobs” document, released by the USTA.  
 
Our Visitor Center provides assistance to visitors, groups and event planners and distributes visitor information 
from a variety of places:  

 More than 1,300 inquiries via telephone, in person and electronically  
 More than 70 groups received complimentary services and referrals  
 Over 1,500 readers responded to ads in the California State Visitor Guide 
 Nearly 700 readers responded to ads in Sunset Magazine 
 200 readers responded to the getaway section ads in the Antelope Valley Press 
 14 tour operator leads from Group Tour Magazine 
 Nearly 4,000 pieces of information were distributed from our Visitor Outreach Centers 
 Over 5,200 complimentary welcome bags were given to various groups 
 More than 660 direct visitor referrals from the California Welcome Center in Oxnard 

 
Electronically: 

 www.SantaMariaVisitor.com website received more than 88,000 page views with over 40,000 visitors  
 www.SantaMariaWines.com website received nearly 28,000 page views with more than 12,000 visitors  
 www.SantaMariaValleyBBQ.com, the Official Santa Maria Style BBQ Blog received more than 57,000 page views 
 Nearly 160 new subscribers to the California’s Sweet Spot E-Newsletter 

 
As you can see, the tourism industry is thriving in our city and we couldn’t be more pleased with the synergy 
happening at every level!  This success would not be possible with the support and participation of the 
leadership at the City of Santa Maria, the Recreation and Parks Department, our Chamber and VCB members 
and local residents and business owners too.  
 
We all benefit from this collaborative effort by the revenue generated from overnight stays. Thank you for your 
huge contributions to this. Here’s to another great year! 
 
Sincerely,  
Gina Keough  
Visitor and Convention Bureau Manager 
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MISSION STATEMENT        
The goal of the Santa Maria Valley Visitor & Convention Bureau is to improve the area’s economy and 
increase its tax base by attracting visitors to our area through sales and marketing efforts.  
  
Convention and visitor services are provided to encourage longer stays and future visits.  By attracting 
marketing partner participation and bringing together the interests of local businesses, government and civic 
organizations, the Bureau creates an alliance that increases awareness and enhances the image of the Santa 
Maria Valley. 

 
TRANSIENT OCCUPANCY TAX RECEIPTS   
The VCB’s goal is to grow the Transient Occupancy Tax receipts, the 10% bed tax that visitors pay when they 
stay overnight in our city’s hotels.  The revenue generated this year, from July 2012 through May 2013 totaled 
$2,216,978.37, an increase of 3% over last year’s figure for the same time period.  This represents a Return on 
Investment to the City of Santa Maria of $1,717,088.37. 

 

2012-2013   2011-2012   
Growth this 

Year 

July  $257,246.52 July  $250,917.74 3% 

August $250,506.08 August $235,753.66 6% 

September $287,780.17 September $259,388.04 11% 

October $193,467.88 October $207,423.58 -7% 

November $147,378.13 November $154,331.47 -5% 

December $180,366.62 December $173,347.43 4% 

January $133,821.96 January $127,750.70 5% 

February $151,346.91 February $148,087.76 2% 

March $210,584.76 March $222,710.00 -5% 

April $184,216.90 April $174,566.14 6% 

May $220,262.44 May  
               

198,338.87  11% 

Year-to-Date $2,216,978.37 Year-to-Date $2,152,615.39 3% 

 
BRANDING 
The Visitor and Convention Bureau (VCB) serves as the marketing arm for the City of Santa Maria to increase 
overnight stays in our city.  The travel and tourism industry continues to be a revenue generator and economic 
driver. The VCB works to market the Santa Maria Valley for leisure and group travel as well as the host city for 
all manner of meetings and events.   
 
The VCB maintains two websites, SantaMariaVisitor.com and SantaMariaWines.com. We also host the Official 
Santa Maria Style Barbecue blog, SantaMariaValleyBBQ.com. You can also find us on Facebook, Twitter and 
Linkedin.com. Our tourism partners offer us additional exposure online at SantaBarbaraCA.com, 
FilmSantaBarbara.com, CentralCoast-Tourism.com and VisitCalifornia.com. 
 
The VCB maintains an active leadership role in the Central Coast Tourism Council (CCTC).  Gina Keough has 
served as Secretary on the Executive Committee for several years and also as a member of the Board of 
Directors for Santa Barbara County.  CCTC is the most successful of all the regional marketing associations for 
Visit California (the California Travel and Tourism Commission).  Working closely with these entities ensures 
that Santa Maria Valley maintains visibility in marketing awareness for the Central Coast region and the State 
of California.  
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ADVERTISING 2012-2013  
A critical component to our branding and marketing campaigns is the strategic placement of full color print 
advertising promoting the many attributes of our city. Visibility was also gained through working with the 
California Welcome Centers in Oxnard and Pismo Beach.  Editorial and full color photos were submitted for the 
AAA Tour Book, Vandenberg Air Force Guide and Base Directory and the Central Coast Visitor Guide. This 
year’s lineup for print advertising:  
 

    

 

 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
MEDIA RELATIONS  
The Santa Maria Valley Chamber of Commerce and Visitor & Convention Bureau (VCB) renewed its contract 
with Christopher Weir and Malei Weir of Mooncatcher Communications to handle media relations and 
marketing support for 2012/2013. This serves as a cost-effective complement to traditional advertising, 
generating valuable and credible exposure through influential media outlets.  
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Publicity efforts on behalf of the Santa Maria Valley had particular success this past fiscal year with three 
exciting Santa Maria Valley happenings: The newly found DeMille movie set artifacts exhibited at The 
Dunes Center; the Santa Maria Valley Historical Society Museum’s discovery and exhibition of Abraham 
Lincoln letters and Civil War memorabilia; and the Cowboy Catering company’s invitation to serve Santa 
Maria Style Barbecue at the Rose Bowl VIP tailgate party. Artfully written press releases and letters to key 
media scored prominent media coverage on television, radio and in the Los Angeles Times, the Santa Barbara 
News-Press and beyond. 
 
Other subjects for press releases in the last fiscal year included the Discovery Museum’s kids’ camp last 
summer; and the City of Santa Maria’s “El Dia de los Muertos” event. Local press releases have also been 
successful in promoting local events and Chamber/VCB-sponsored promotions such as the “DineOut Santa 
Maria Style” program, which benefits local restaurants in the winter season; a report on how tourism and 
transient occupancy taxes benefit the community; and the “Special Projects Grant Program,” which 
awards monies to local organizations to assist with marketing and promotion. Press releases are posted on the 
VCB’s web site, enabling the media and other potential visitors to discover the latest good news about area 
attractions.  
 
Customized media pitching is another aspect of Mooncatcher’s role. Mooncatcher secured Santa Maria 
Valley’s inclusion in Business Traveler Magazine’s (175,000 circulation) feature on regional barbecue styles of 
America, including Santa Maria Style Barbecue. An extensive amount of information and photography was 
also provided to Bakersfield Magazine (50,000 circulation) for its multi-page feature story on Santa Maria 
Valley’s food, wine, theatre and recreation scene, and to Sunset Magazine for an upcoming story on Santa 
Maria Style Barbecue.  
 
Mooncatcher also secured and coordinated a media visit in December. Freelance travel journalist, Sue Richter, 
focused on the Santa Maria Valley’s food and wine scene and conducted interviews with local winemakers 
and restaurateurs. Her article will publish soon on GirlsGetaway.com, and she is currently working on placing 
her story with other media outlets.  
 
Several valley attractions were also pitched to, and featured in, Visit California’s quarterly media bulletin, 
What’s New in California, as well as themed press releases developed by Visit California. Featured topics 
included the Santa Maria Valley Discovery Museum, and news of Allegiant Air’s increased flights to more 
destinations from the Santa Maria Airport. 
 
Mooncatcher wrote promotional copy throughout the year on behalf of Santa Maria. Projects included 
quarterly e-newsletters highlighting area attractions and events; advertising copy; web site copy; and revisions 
to the Barbecue Brochure. Mooncatcher also revised the Santa Maria Valley portions of the Central Coast 
Visitors Guide and the Vandenberg Visitors Guide. 
 
Mooncatcher also managed the Official Santa Maria Valley Barbecue Blog and produced ongoing content. 
For the month of June, 2013, the blog reached a new traffic milestone, exceeding more than 8,000 page views 
for the month with 3,000 unique visitors. Traffic continues to grow at a rate of 25+ percent from one year to the 
next. The blog has become a go-to resource that elevates the image of Santa Maria Style Barbecue, which 
allows the VCB to take online ownership of the valley’s signature attraction. The blog gives Santa Maria Style 
Barbecue added credibility in the eyes of the travel and food media, helping generate enhanced exposure for 
the Santa Maria Valley. The blog also ranks highly in Google for key search terms regarding Santa Maria Style 
Barbecue, driving actively interested people to the site to learn about the Santa Maria Valley destination 
experience. 

    
CALIFORNIA WELCOME CENTERS  
The California Travel & Tourism Commission (Visit California) operates 20 Welcome Centers throughout the  
state to put visitor information into the hands of visitors, both foreign and domestic, encouraging longer stays.  
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Santa Maria Community Guides were distributed at the Pismo Beach location, the Welcome Center with the 
highest visitation in the state.   
 
The VCB invested in a partnership with the Oxnard Welcome Center, run by the Oxnard Conference and 
Visitors Bureau, to allow us a full color Santa Maria banner in the lobby along with our visitor guides and 
souvenir booklets. Additional benefits included promotion of our special events calendar, and training provided 
by our VCB for their center staff and volunteers. This partnership affords us a unique opportunity to target the 
international fly/drive market out of LAX.  There were nearly 700 direct referrals to us from the Oxnard Visitor 
Center and over 1,000 visitor guides and brochures were distributed to visitors. 
    
Interesting research conducted by Visit California on the California Welcome Centers in 2012-2013 showed:  

 1 million visitors went to the CWCs statewide 
 Visitor count is up 10% 
 48% of visitors plan on visiting suggested featured activity/attractions as a result of CWC’s suggestions 
 15% lengthened their trip by 3 days 
 $93,920 average household income of visitors 
 59% of visitors used the CWC as the main source of ‘during trip’ information 
 47 years was the average age of visitors (42-53 age range) 
 3 persons in average visitor group 

 
VISITOR AND GROUP SERVICES 
Our visitor center is open Monday-Friday from 9 a.m. to 5 p.m. The visitor services we provide answer visitor 
inquiries via mail, email, telephone and in person, to offer referrals on where to eat, where to stay, what to see 
and do as well as share information on special events happening in and around town. We offer directions and 
maps as well as a multitude of visitor guides and brochures for Santa Maria, as well as regional visitor guides 
for the Central Coast and the state – all free of charge. Referrals and listings in our guides keep business in 
our city.  Our frontline staff give visitors a friendly smile and personal service to offer the best possible welcome 
to enhance their Santa Maria Valley experience.  
 
Planners of meetings, sports tournaments and special events are welcome to take advantage of 
complimentary group services to save them time and money in the planning of their event.  The VCB has 
endless resources at its fingertips, and a fantastic relationship with the members of our Chamber.  By working 
together, we are successful in bringing and keeping group travel to Santa Maria year-round.  Our local 
businesses benefit from the referrals and our city gains much needed revenue. Visitors come for meetings, 
sports tournaments and special events and spend money in our hotels, restaurants, attractions, shopping 
centers and gas stations.  
 
Each year, the VCB’s Sales Mission includes attendance at industry trade and travel shows to keep Santa 
Maria in the spotlight for leisure travelers, tour operators and meeting/convention planners. Having face to face 
contact with decision makers is critical to gaining new business and this outreach has solidified our placement 
within the Central Coast and the state of California.   
 
Our consistent presence at these industry events has been instrumental in gaining our share of the market 
once the travel industry showed improvement.  We are proud to say we have realized gains in Transient 
Occupancy Tax for the last several years. 
 
On February 22-24, the VCB, along with the Directors of Sales from the Historic Santa Maria Inn and the 
Radisson Hotel Santa Maria, attended the 16th Annual Los Angeles Times Travel Show at the Los Angeles  
Convention Center. Over 20,000 travel enthusiasts and members of the travel trade were in attendance. The 
Bureau, alongside 500 other exhibitors was able to promote the Santa Maria Valley through the distribution of  
brochures, pamphlets, flyers and destination guides. Our booth was conveniently located near other Central 
Coast locations, allowing us to cross-promote and receive even greater exposure and branding.  
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This show was hugely successful. We collected contact information for more than 300 leisure travelers 
interested in receiving information about our area. Additionally, time was set aside during the show to allow 
exclusive access to hundreds of tour operators. This created a platform for the VCB to discuss one-on-one 
the benefits of bringing groups to our beautiful Santa Maria Valley.  
 
The California Society of Association Executives hosted their annual Seasonal Spectacular on December 
5 at the Sacramento Convention Center. Utilizing pre-show mailing lists, we were able to maximize networking 
opportunities among one of the largest associations of executive planner events in the nation.  
 
Partners at the show included a sales team comprised of staff from the Radisson Hotel, the Historic Santa 
Maria Inn and the Holiday Inn Hotel & Suites.  Raffle giveaways were provided by the Radisson and the Santa 
Maria Inn. With a networking platform on the agenda, we expanded on past experiences and built new 
relationships among industry attendees.  
 
The opportunity for “face time” with the decision makers creates an opportunity for open-door discussions that 
otherwise would have been missed. This year’s event proved that networking opportunities are a must for a 
successful event! Promoting the Santa Maria Valley as a historic and family friendly host city for meeting and 
event planners, as well as group and tour operators, gives attendees a glimpse into our beautiful valley. 
 
FILM SERVICES   
The VCB is poised as the go-to source for location scouts and film companies looking for suitable locales for 
still photo shoots and film productions.  We work closely with the Santa Barbara County Film Commissioner 
and local partners and businesses in providing information and referrals as well as complimentary services for 
the planners, cast and crew.  
 
We had quite an exciting year, with some huge players coming to town.  Most recently, we helped coordinate 
volunteers for the Orcutt area, as Amgen cyclists came through on Clark Avenue during the Amgen Tour of 
California.  We had a great time lending our support to the producers of ABC's "Extreme Makeover: Weight 
Loss Edition" in scouting for a location for the final weigh-in and memorial 5k run.  Our resources, together 
with assistance from the Orcutt Merchants Association, really came into play in making this shoot run 
smoothly, covering all the bases for filming and the race as well.  The VCB regularly gets inquiries from the 
Santa Barbara Location Services and 3 Legged Dog Entertainment in assisting clients for referrals to 
locations sites with the Santa Maria Valley for photo shoots and filming.  The VCB had the opportunity to work 
with two different shows on The Travel Channel – in pitching the attributes of the Santa Maria Style Barbecue 
and research for the buried treasure of Solomon Pico in the Solomon Hills. The Santa Maria Valley Historical 
Society Museum provided support and additional information to share. The excavation of the Cecil B. DeMille 
set in the Rancho Guadalupe Dunes was another opportunity to support filming in the Santa Maria Valley.  The 
VCB worked closely with Michael DeLavallade in providing services, referrals and support during the 
excavation project hosted by Peter Brosnan.  Featuring special archaeologists, a documentary on the Dunes 
was filmed. The VCB was called upon to assist with the promotion of auditions for the X Factor on Fox in Los 
Angeles to our local talent.  
 
SPECIAL PROJECTS GRANT PROGRAM  
One of the most effective ways we encourage event planners to host their events here, is by offering marketing 
assistance and support through the Special Projects Grant Program.  The opportunity to grow Transient 
Occupancy Tax receipts is maximized through these events because they are promoted to our target  
markets outside of Santa Barbara and San Luis Obispo Counties.  
 
Additionally, these overnight visitors not only contribute to the bed tax collected, but they also spend money at 
local businesses while they are here.  
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This year, over $40,000 was distributed between nearly 20 local organizations:   
 
Coastal Swim Championship  Santa Maria Swim Club   March 3-4 
Central Coast Guitar Festival   Unfinished Business Productions  April 5-7 
Elks Rodeo      Elks Recreation    May 30-Jun 2 
Stan Lee's Power Concerts/Elks Rec.  "Daughtry" Concert    June 22 
Junior Grand Prix Tournament   Central Coast Tennis   June 29-July 1  
Santa Maria Fairpark   Santa Barbara County Fair   July 10 -14 
Bent Axles Cruise & BBQ   Bent Axles Car Club    July 20 
Santa Maria Wine Country Assn.  The Chardonnay Symposium  July 20  
Tailwinds Bicycle Club    Windmill Century    July 20 
Triple Crown Sports, Inc.   Triple Crown Central Coast Showdown July 27-28   
Santa Maria Open Tournament   Central Coast Tennis   Aug. 31-Sep. 2 
Santa Maria Model A Ford Club  ALL Ford Car Show & Swap Meet    Sept. 14  
Cruzin' For Life    Cruzin' For Life    Sept. 20-21  
People for Leisure And Youth, Inc.  Autumn Arts Grapes & Grains Festival Oct. 5   
St. Joseph High School    National Prep Classic Tourney  Dec. 27-31   

 
EVENT PROMOTION 
The VCB promotes events through our online calendar and a printed annual events flyer. The frontline 
staff events calendar is updated and sent out twice a month for distribution to those members of our 
hospitality industry who share face time with visitors – the frontline and sales staff.  
 
We intend for this resource to be shared with visitors so they know what there is to see and do in our city and 
beyond, in hopes of keeping them in town for a longer stay and offering the best possible welcome to Santa 
Maria and all it has to offer.  
 
Sharing news of what there is to see and do provides a courteous welcome to our visitors and lets them know 
we appreciate them.  By helping to spread the word, we are also supporting event planners who have chosen 
Santa Maria as the host city for their event. Working together cohesively ensures the best possible scenario for 
growing bed tax and bringing much needed revenue to our city.   
 
E-NEWSLETTER 
The VCB produces a quarterly e-newsletter, Santa Maria Valley Sweet Spot.  Anyone can subscribe to 
receive it on our website, SantaMariaVisitor.com, and all advertising leads who share their email address with 
us are invited to join our mailing list.  From outdoor adventures to cultural experiences, upcoming events to hot 
deals, this e-newsletter helps visitors plan their next visit to California’s Sweet Spot. All email addresses 
remain private, and readers may unsubscribe at any time. 
 
ONLINE PRESENCE AND SOCIAL MEDIA PLATFORMS 
The VCB is responsible for maintaining two websites and contributes content and photos on several more, to 
keep Santa Maria in the spotlight to a varied audience of prospective visitors and partners:  
SantaMaria.com  SantaMariaValleyBBQ.com, the official Santa Maria Style Barbecue blog 
Twitter: Santa Maria VCB Facebook: Visit Santa Maria Valley SantaMariaWines.com 
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IN CLOSING 
As we enter into a new fiscal year, we ask that you, our stakeholders and partners, 
support the work the VCB does by actively participating in our programs and 
working with other VCB members.  This means helping to spread the word on all 
there is to see and do in our city and bringing the business home. If your family, 
church, club, organization or business is hosting an annual event, meeting or 
retreat, know that our VCB is here to serve you with a host of complimentary 

services to save you time and money. 
 

Thank you for the opportunity to work with you and for you!  We deeply appreciate your 
support of tourism – which has proven to be a revenue generator and economic driver not only in our city, but 
within our state as well.  If you would like to learn more about what we do and how you can get involved, 
please contact me directly at Gina@santamaria.com.  

 
Sincerely,  
Gina Keough  
Visitor & Convention Bureau Manager 
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Staff 
Robert Hatch, President and CEO 
Gina Keough, Visitor and Convention Bureau Manager 
Jennifer Harrison, Group Services Coordinator 
Terri Paniagua, Visitor Services Coordinator 
Jennifer Biely, Santa Maria Country Club, Marketing Committee Chairperson 

 

MANAGER’S MESSAGE      
       
Dear Mayor Alice Patino, City Manager Rick Haydon and Members of City Council. 
 
The following marketing plan has been created for the Santa Maria Valley to support and fulfill the objectives 
and goals set by the Visitor and Convention Bureau (VCB) for the 2013-2014 fiscal year.  
 
We are optimistic that the Transient Occupancy Tax receipts will continue to show growth this year. We remain 
committed to utilize every opportunity available to increase overnight stays in our city’s hotels.  Our 
branding/marketing plan and sales mission will continue to focus on increasing visibility of the Santa Maria 
Valley as a leisure destination and host city for sports tournaments, special events, group tours and 
meetings/conventions.  
 

We value the local and regional partnerships we have developed with the California Travel and Tourism 
Commission (Visit California), the Central Coast Tourism Council (CCTC), the Santa Barbara County Film 
Commission, the Recreation and Parks Department and local businesses. We will continue to seek 
cooperative projects and opportunities to not only stretch everyone’s marketing dollars in reaching our target 
markets, but to encourage cross promotion. Therefore, our commitment to maintaining strong ties with key 
contacts remains a priority.  More than ever, we endeavor to make the most of every opportunity or program 
that speaks to growing tourism in our city and welcome partnerships at every level to work cohesively for the 
best possible outcome.  
 
Regular meetings will continue to be held to share updates on the VCB’s endeavors to bring business to the 
Santa Maria Valley.  Here, partners learn about promotional opportunities available to them for little to no cost, 
but with maximum yields.  
 
The VCB will maintain the beneficial services and programs that speak to our mission. Will continue to focus 
on Visitor Services, Hospitality, Ad Fulfillment, Special Projects Grants, Visitor Outreach and Group Sales and 
Services.  Outreach will continue to the fly/drive market through the strategic distribution of our visitor 
information at key locations within our city, the Central Coast and the State of California.   
 
Thank you for your support of the VCB’s goals and objectives in growing tourism, a proven revenue generator 
and economic driver, in the Santa Maria Valley.  We appreciate this opportunity to outline our plans to support 
the ongoing growth in Transient Occupancy Tax receipts and increased Return on Investment for the City of 
Santa Maria.     
 
Sincerely,  
Gina Keough 
Visitor and Convention Bureau Manager 
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MISSION STATEMENT 
The goal of the Santa Maria Valley Visitor & Convention Bureau (VCB) is to improve the area’s economy and 
increase its tax base by attracting visitors to our area through sales and marketing efforts.  Convention and 
visitor services are provided to encourage longer stays and future returns.  By utilizing marketing partner 
participation and bringing together the interests of local businesses and government and civic organizations, 
the VCB creates an alliance that increases awareness and enhances the image of the Santa Maria Valley.  
 
MARKETING OBJECTIVES 2013-2014 

 Continue to support and build the many sectors of the tourism industry, including special events, sports 
tournaments and small to mid-size meetings and conventions; 

 

 Increase tourism spending by encouraging longer stays through extended business travel and 
tournament play, to include leisure time for friends and family;  

 

 Maximize cross-promotional opportunities within our local business community; 
 

 Distribute visitor information from local businesses in town via the Visitor Outreach Center program.  
The VCB provides free-standing brochure racks to event planners for easy access to visitor information 
at their registration tables or other suitable locales for their attendees.  Having visitor information and 
maps readily available gives not only a nice welcome to our city and also promotes local businesses 
and potentially longer stays;  
 

 Maintain brand recognition and visibility among our target audiences by working with regional 
organizations and industry associations including the California Travel and Tourism Commission, 
Central Coast Tourism Council, Santa Barbara County Visitor and Convention Bureau and Film 
Commission, the Santa Barbara County Vintners Association, the Santa Maria Valley Wine Country 
Association, the U.S. Travel Association and the National Tour Association; 

 

 Utilize opportunities to bring filming to the Santa Maria Valley by working closely with location scouts, 
offering them complimentary services and filming resources online, as well as continuing our 
partnership with the Santa Barbara County Film Commission; 

 

 Increase the amount of booth partners that attend industry tradeshows with us to capitalize on 
opportunities to meet key planners in leisure travel, group travel, special events and meetings, and to 
increase our visibility as a multi-purpose destination;   

 

 Keep messaging fresh for business leaders and frontline staff members regarding the importance of 
excellent customer service to encourage repeat business.  The VCB will continue to encourage frontline 
staff to become great ambassadors for the Santa Maria Valley by expanding their knowledge of what 
there is to see, do and taste in the Santa Maria Valley.    

 
ADVERTISING 
The VCB’s advertising plan for the year includes placement in the California State Visitor Guide and the 
Vandenberg Air Force Base Guide and Phone Directory.  The Fall issue of Santa Barbara Magazine will 
feature a cover story on a new Santa Maria winery and the VCB has offered partners space in a cooperative 
ad at a very low rate. Many more opportunities for advertising are on the horizon, and we will seek the best 
opportunities for the Santa Maria Valley.  
 
ONLINE PRESENCE 
The VCB maintains a strong presence on the Internet, maintaining two websites – www.SantaMariaVisitor.com 
and www.SantaMariaWines.com as well as the official Santa Maria Style Barbecue blog, 
www.SantaMariaValleyBBQ.com for the promotion of the Santa Maria Valley.  Updates to these outlets is an  
ongoing process and a necessary one to keep content fresh and engaging, especially since we have such a 
high percentage of repeat visitors.  

http://www.santamariavisitor.com/
http://www.santamariawines.com/
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Social media programs are an effective platform from which we can reach an expanding market of potential 
visitors who rely on these popular conduits of information to plan their vacations and getaways.  Therefore, the 
VCB continues to use Facebook and Twitter to share Santa Maria news.  
 
SALES MISSION:  TRADESHOWS AND CONFERENCES  
Our Sales Mission allows us to:   

o Introduce the Santa Maria Valley attractions to leisure travelers seeking new destinations to discover; 
o Develop new business relationships with event planners, the travel trade and industry organizations; 
o Increase our visibility within the tourism industry sector;  
o Work in conjunction with the California Travel and Tourism Commission and the Central Coast Tourism 

Council;  
o Expand our knowledge of the tourism industry;  
o Network with participating presenters, attendees and exhibitors; and  
o Increase our e-newsletter subscriptions.  

 
What we take away:   

o “Face time” with potential new visitors, including leisure travelers, decision makers for events and group 
travel and association members; 

o New ideas through sharing of ‘best practices’ and marketing strategies; 
o Solidification of the Santa Maria Valley’s placement within the Central Coast and the State of California; 
o Increased opportunities for partnerships at many levels;  
o Important information on trends and opportunities for promotion; 
o Opportunity to book business immediately with event planners/travel trade; 
o Receive an introduction to new or improved business practices and programs; and 
o Clarity in determining our competition in the market. 

 
The 2013-14 line-up includes:  
 
National Tour Association and United Motorcoach Exchange (February), Los Angeles, CA 
This annual all-member convention brings together a diverse group of group travel buyers and sellers. The 
National Tour Association (NTA) and the United Motorcoach Association (UMA) are combining their annual 
Convention and Expo to create a travel industry event – the Travel Exchange.  This show puts the full 
spectrum of North American travel buyers and sellers on the same floor. Registration can be done with set 
appointments with attending members or by non-appointments. www.ntaonline.com 
 
Los Angeles Times Travel Show (January), Los Angeles, CA 
Established in the Southern California market, the Los Angeles Times Travel Show attracts over 20,000 
consumers and agents. There are numerous networking opportunities as well as seminars that help increase 
the amount of business leads for leisure travel, group travel and the travel media. www.latimes.com/travelshow 
 
Sunset Celebration Weekend (June), Menlo Park, CA    

Held at Sunset Magazine’s test gardens headquarters in Northern California, this huge consumer-based home 

and leisure show features speakers on travel related topics, a wine tasting area and artisan foods and so much 
more. It is well attended not only by the readers of Sunset Magazine from Northern California and beyond.   
www.sunset.com/cw 
 
In addition to these shows, we are considering attending the Conference on Tourism in Sacramento (June) 
and a sporting event conference or tradeshow (to be determined).  Every year, we invite booth partners to 
attend with us, presenting the best possible exposure for our city on what there is to see and do here.  
 
SPECIAL PROJECTS GRANT PROGRAM 
The VCB offers event organizers the opportunity to apply for marketing assistance in support of their Santa 
Maria Valley events, programs and projects through the Special Projects Grant program.   
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The goal of this program is to increase overnight stays in the Santa Maria Valley, with monies used to promote 
events in our target markets outside of Santa Barbara and San Luis Obispo Counties.  Local companies 
benefit from referrals from our VCB for the many services and vendors that are needed for these special 
events, keeping business local and supporting countless jobs in our community.  
 
MEDIA RELATIONS 
Mooncatcher Communications will continue to handle the VCB’s media relations program which complements 
the messaging for our branding and marketing campaigns.  The scope of work for the year is planned in  
advance with room to accommodate new ventures and opportunities as they arise.  
 
These include, but are not limited to, a series of dedicated press releases about Santa Maria Valley, regular 
posts on our popular barbecue blog, development of content for our quarterly e-newsletter, and the 
coordination and execution of media visits.  
 
The expertise and professionalism Malei and Christopher Weir bring to the table is crucial to our goal to spread 
consistent messaging and gain exposure in publications, while participating in filmed segments, radio shows 
and televised interviews.   
 
IN CLOSING 
Thank you for your continued support of the VCB’s mission to support and grow tourism in the Santa Maria 
Valley.  We seek every opportunity for visibility and branding to heighten awareness of what the Santa Maria 
Valley offers for leisure travel, special events, meetings/conventions, tournament play, filming and group tours.  
 
Everything we do is centered on generating revenue for the City of Santa Maria.  At this time, the many 
segments of the tourism industry are showing growth in all parts of the state.  We will continue to take every 
opportunity to grow visitation and overnight stays in our city as well.   
 
Your support of our programs directly benefits the tourism-based businesses and thousands of jobs for the 
residents of our community.    
 
It is a pleasure to work with you and for you!   
 
Sincerely,  
Gina Keough  
Visitor and Convention Bureau Manager  
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