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Santa Maria Valley Chamber of Commerce 
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August 2015 

 
STAFF 
Glenn Morris, President and CEO 
Gina Keough, Visitor and Convention Bureau Director 
Terri Paniagua, Group Services Coordinator 

 
DIRECTOR’S MESSAGE 
Mayor Alice Patino, Members of City Council: Mayor Pro Tem Terri Zuniga, Jack Boysen, Bob 
Orach and Etta Waterfield, and City Manager Rick Haydon: 

 
The following report details the work accomplished by the Santa Maria Valley Visitor and 
Convention Bureau (VCB) in pursuit of fulfilling our mission to ‘promote the Santa Maria Valley as 
a destination to the pleasure and business travel market, to increase awareness of the Santa 
Maria Valley, enhance its image and provide services for the tourists and events/meetings coming 
to the Central Coast.’ 

 
The Chamber of Commerce office serves as the visitor center hub for Santa Maria. We are open 
Monday-Friday, from 9am to 5pm. We provide referrals, give directions, promote special 

events, supply visitor guides, brochures and maps to the public and assist with event planning. To fulfill our purpose, 
we work with event planners, meeting organizers, sports tournament directors, film companies and others to bring 
potential overnight visitors to the Santa Maria Valley. 

 
The VCB continues to work closely with our public and private partners, including the City of Santa Maria, local hotels, 
tourist attractions, restaurants and regional tourism marketing associations to maximize our investment and ensure that 
tourism remains a strong contributing industry to our local economy. This report includes highlights of those efforts and 
significant results achieved during the past year. Indeed, the last six months showed phenomenal growth in 
Transient Occupancy Tax receipts, with an increase of 18% over the same time period for last year.  Year-over-
year comparisons show that TOT grew by over 13% and brought in more than $3 million in TOT revenue into our 
community this year.  We appreciate the opportunity to represent and market our community and look forward to 
growing our efforts and results in the coming years. 

 
Sincerely, 
 
 
Gina Keough, VCB Director Glenn Morris, Chamber President/CEO 

 
 

Visitor and Convention Bureau Year-End Stats 
1,200 Visitor Inquiries (calls, walk-ins, emails) 
66 Groups/Event Planners Assisted 
515 Tradeshow Leads: 218, Sunset Celebrations; 118, Bakersfield Business Expo; 179, Bay Area Travel Show 
2,500 visitor guides and Visitor Information: Distributed at Visitor Outreach Centers in Santa Maria and beyond 
800 Welcome Bags Distributed at events and special functions 
1,253 Advertising Leads: California State Visitor Guide, Sunset Magazine, WestWays and the Antelope Valley Press 
611 Subscribers to Sweet Spot Quarterly E-newsletter, an increase of 33% from the previous year 
722 Facebook Likes (Visit Santa Maria Valley) 
775 Twitter Followers (Visit Santa Maria) 
Over 58,000 views: SantaMariaValleyBBQ.com, The Official Santa Maria Style Barbecue Blog 
84 Guestbook Signatures: International Visitors: 15 Domestic Visitors: 69
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Why Travel Matters: Travel is big business in California, which attracts approximately 200 million visitors who 
spend 
$95.1 billion, directly supporting 873,000 jobs and generating $6.1 billion in direct state and local tax revenues. 
(Source: Dean Runyan Associates, Tourism Economics, 2010 Projections) 

 

 

TRANSIENT OCCUPANCY TAX 
$3,224,412.69 

13% growth over the previous year 

City’s Investment for Services with Us: $549,769.00 
Return on Investment to the City of Santa Maria: $2,674,643.69 

Transient Occupancy Tax Receipts 
 

  2014-2015 2013-2014 Growth 

Jul $309,554.89 $295,804.37 5% 
Aug $316,543.54 $283,743.04 12% 
Sept $318,422.91 $301,625.93 6% 
Oct $252,065.32 $220,377.83 14% 
Nov $190,094.52 $176,441.41 8% 
Dec $236,492.32 $208,141.48 14% 
Jan $174,074.24 $145,386.93 20% 
Feb $197,275.41 $171,871.35 15% 
Mar $302,834.90 $244,156.26 24% 
Apr $247,547.61 $215,321.83 15% 
May $268,708.33 $248,667.61 8% 
Jun $410,798.70 $332,958.86 23% 

Totals $3,224,412.69 $2,844,496.90 13% 

 
VISIBILITY AND PARTNERSHIPS 
The VCB partnered once again with the Oxnard Conference and Visitors Bureau to increase the Santa Maria 
Valley’s visibility and offerings at the California Welcome Center/Oxnard. Our Banner Sponsorship includes a full 

color ceiling banner, collateral materials prominently displayed in the Center 
and the opportunity to deliver training to the staff and volunteers regarding 
where to stay in Santa Maria and what there is to see, do and taste here. 

With a budget of $100 million, Visit California remains a most valuable 
resource. We support their efforts through media buys and content 
submissions. Gina Keough continues to serve on the Board of Directors for the 
Central Coast Tourism Council, by far the most successful of all the regional 
marketing committees for Visit California. Her role this past year also included 
serving as Marketing Co-ops chair, with recommendations on cooperative 
advertising partnerships for reaching the domestic and international markets. 

The City of Santa Maria Recreation and Parks Department is an important local 
partner as we continue to support the growth of tournament play in our city.  In 
addition to our complimentary planning services for tournament directors, we 
also had the opportunity to support the Tae Kwon Do Championship through 
sponsorship, this past spring. 

Every day there is an opportunity to increase tourism in the Santa Maria 
Valley by working with local organizations and special event planners. 
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Through the Special Projects Grant Program, the VCB allocated sponsorship monies in the amount of $53,570 
during this past fiscal year, toward the marketing expenses of planners hosting their events or projects in our 
city. Criteria for this program include the requirement to advertise and promote the event to potential visitors in 
our target markets for overnight stays: Bakersfield, Los Angeles, and San Francisco/Bay Area.  
 
The following are some of the recipients:  Allan Hancock College, Softball Championship; Coastal Valley 
Soccer, Cool Summer Cup Tournament; Riverbench Winery, Santa Maria/Little LA (Los Alamos) loop map; 
Central Coast Tennis, Jr. Grand Prix Tennis Tourney and the Santa Maria Open Tennis Tournament; Cruzin’ 
for Life Car Show Event; Elk’s Recreation, Truck and Tractor Pull; Tailwinds Bicycle Club, Windmill Century 
Bike Ride; Santa Maria Swim Club, SMSC Columbus Day Meet; Santa Maria Ford A's Car Club, All Ford Car 
Show; West Coast Kustoms, Cruisin’ Nationals; Santa Maria Fairpark, The Santa Barbara County Fair and the annual 
Strawberry Festival; The Santa Maria Valley Boys and Girls Club, Taste and Tour of the Valley; Bent Axles Car Club, 
The Bent Axles Car Show; and The Dunes Center.  In addition to the above amounts, the Chamber also provided 
over $25,000 in grants for special events to promote tourism.  

 

 
Three new tourism guides were developed this fiscal year: The interim Santa Maria 
Visitor Guide, the new Tasting Brochure featuring wine and beer tasting in the area, and 
the new Santa Maria Style Barbecue Brochure. This collateral is sent out in fulfillment to 
advertising leads; distributed at California Welcome Centers in Oxnard and Pismo Beach; 
available in our Visitor Center; included in Welcome Bags to visiting groups here for 
events and meetings/conventions, available at special locations by request; and 
distributed at industry tradeshows and Chamber events, as is appropriate. 

The four-panel double-sided interim visitor guide features snapshots of our top tourism 
draws: World-Famous BBQ, Fresh Flavors, Exciting Outdoors and Cultural Fun. Tasty 
Tidbits offer up a spotlight for each section. 

With an intentional departure from the past, the newly designed Tasting Brochure 
features both wine and beer tasting opportunities within the Santa Maria Valley and 
beyond. A generous fold out map is included, covering the areas of Santa Maria, Orcutt, 
Los Alamos, Santa Ynez, Los Olivos and Solvang. 
 
The Santa Maria Style Barbecue guide also received a makeover, from booklet to brochure. This piece includes the 
history of our barbecue, copyrighted menu, recipes, wine pairing suggestions, restaurant listings, shopping sources 
and a list of caterers to call upon. The Official Santa Maria Style Barbecue Blog is also prominently featured as a 
resource for the latest tips on restaurants, food pairings, events and more. 
 

MEDIA RELATIONS: Mooncatcher Communications 
The VCB has continued to collaborate with Christopher Weir and Malei Weir of Mooncatcher Communications, 
utilizing their skills in the areas of marketing content and media relations. Compelling, strategic copywriting is vital 
in cutting through the “noise” in order to reach both consumers and the press. Meanwhile, media relations serves 
as a cost-effective complement to traditional advertising, generating valuable and credible exposure through 
influential media outlets. 

Media Bulletins & E-Newsletters Generate Attention 
Mooncatcher published seasonal editions of the VCB’s “Grapevine” media bulletin and “Sweet Spot” e-
newsletters. The “Grapevine” features five to seven story “bites” to entice editors and journalists to report on 
Santa Maria Valley attractions and events. The “Sweet Spot” e-newsletter enables the VCB to reach and entice 
a growing number of opt-in subscribers and potential visitors with the latest news about events, deals and 
experiences in the Santa Maria Valley. 
 
 
Press Releases Push News Far and Wide 
Subjects for press releases this year included the Santa Maria Valley Wine Trail; Antiques, Art & Americana 
event; Santa Maria Style Barbecue; Santa Maria gains in TOT; National Tourism Week; new local book, “The 
Purple Cow” on dairy pioneers; the new Wine/Beer Tasting Brochure; The Dunes Center; the Discovery 



5 
 
Museum; the “Triumphest” event; and the opening of Woody’s, a new high-end meat market and deli, which ties 
into the overall barbecue story. In addition to distributing press releases to editors at various media outlets, 
Mooncatcher provides the VCB with specially formatted press releases so that they can be posted on the VCB’s 
web site, enabling the media and other potential visitors to discover the latest good news about area attractions. 
 
Strategic Pitching Yields Placement 
Media relations also involves pitching story ideas and providing interview leads, photography and specific 
information. The past fiscal year involved work with Westways magazine; Barbecue Italia; 805 Living magazine; 
Canadian Broadcasting; “Over the Coals” documentary film; San Diego Union Tribune; KCBX; USA Today; 
Pacific Coast Business Times; Food and Travel magazine; the Santa Maria Sun; Santa Maria Times; KCOY-
FOX11; the Santa Barbara Independent; KUHL radio; KRUSH radio 92.5; and New Times (San Luis Obispo), to 
name a few. 
 
Mooncatcher also regularly pitches story ideas to umbrella destination marketing organizations such as the Central 
Coast Tourism Council, Visit Santa Barbara and Visit California’s What’s New publication. Subjects this past year 
included craft beer; “curiosities”; Riverbench Winery; Presqu’ile Winery; Dunes Center; Melodrama’s 40th 

anniversary; Santa Maria Fairpark’s 25th anniversary; and Moxie Café’s expansion. 

Good Press! (The Highlights) 
Our work with media contacts resulted in a number of articles this year including: A Santa Maria Valley 
“destination” story in Los Angeles Daily News and the Long Beach Press Telegram; a piece highlighting area 
wineries and the Hitching Post restaurant in AModernMother.com; articles on the William James new wine tasting 
room in the New Times and Santa Maria Sun; a Meetings Focus magazine story on The Dunes Center and the 
Santa Maria wine trail; a Sacramento Bee piece on The Dunes Center and DeMille; a Santa Barbara Independent 
story on The Dunes Center and Demille; a Pacific Coast Business Times article on TOT gains. 
 
The August issue of Westways magazine delves into “the smoky allure of Santa Maria-style barbecue” in its four-
page article entitled, “Open Pit.” Here, author Sarah Tenaglia introduces readers to the origins of Santa Maria Style 
Barbecue and local barbecue icons such as Ike Simas of the Santa Maria Elks Lodge and Frank Ostini of The 
Hitching Post II. She also analyzes what makes this style distinctive, quoting Simas: “In other parts of the country, 
they put sauces or rubs on the meat because they don’t use choice cuts . . . our meat is of the highest quality, and 
we like to taste it and not disguise it with alternative flavors.” The article also highlights three favorite dining 
locations: the Far Western Tavern, Jocko’s and the Hitching Post II. 
 
Meanwhile, recent issues of 805 Living magazine and USA Today also celebrate the local barbecue scene. In its 
article called “Barbecue Vaquero-Style,” 805 Living magazine showcases the “zesty flavors brought to Santa Maria 
by the Spanish cowboys of the 1800s.” Writer Jaime Lewis shines a light on the Santa Maria Elks Lodge, Santa 
Maria BBQ Outfitters, Jocko’s Steak House, the Far Western Tavern and local seasonings such as Jocko’s Mix 
and Susie Q’s Brand Seasoning.  
 
Digging further, USA Today uncovers “the secret fifth major style of American barbecue,” which is, of course, our 
very own Santa Maria Style Barbecue. The article touts some of the Santa Maria Valley’s barbecue stars, including 
the Hitching Post Casmalia; Shaw’s Steakhouse; Far Western Tavern; Old Town Market; Hitching Post II; A.J. 
Spur’s; Jocko’s Steakhouse; and F. McLintock’s Saloon. 
 
BBQ Blog Builds Presence 
Recent copywriting includes Mooncatcher’s management of the Official Santa Maria Style Barbecue Blog, which 
has received more than 58,000 page views in the past fiscal year. Mooncatcher wrote 31 separate blog posts 
from July 2014 through June 2015. The blog builds a high-profile search presence, which enables the VCB to 
take online ownership of one of the region’s star attractions while promoting local dining, wines, events and other 
experiences. It also continues to inspire and inform journalists who are working on articles. Three recent 
examples include filmmaker Noah Rosenstein who has produced “Over the Coals,” a documentary on Santa 
Maria Style Barbecue that premiered this month at the Oceanside International Film Festival; Bob Schwartz, who 
is launching Italy’s first barbecue-themed magazine, which is slated to publish in the next year; and Katherine 
Belarmino, who is a respected travel blogger who published two stories on Santa Maria Valley attractions this 
summer. 
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Media Visits: Seeing is Believing 
-Coordinated a visit to the area and set up interview appointments and meals for Sarah Tenaglia, on 
assignment for Westways magazine. Provided detailed information on area barbecue spots and area history. 
Article published in the August 2015 issue (officially for next year’s SMV report). Stops included Far Western 
Tavern, Shaw’s, and Jocko’s Nipomo. Also collected quotes for her from area luminaries. 
-Coordinated visit and detailed itinerary and complimentary tours and meals for travel writer Katherine Belarmino 
of Travel the World (katherinebelarmino.com) as well as Passports & Cocktails (passportsandcocktails.com). Visit 
included Dunes Center, Oso Flaco Lake Trail, Filipino Community Food Truck, Riverbench Winery, Rancho 
Sisquoc Winery, Old Town Market, Cottonwood Canyon Winery, Historic Santa Maria Inn, Radisson Hotel, 
Museum of Flight, Daren’s Berries, the San Ramon Chapel and La Purisima. This visit resulted in two travel blog 
articles published in July and August (officially for next year’s SMV report). 
-Coordinated a media visit for a writer from Canadian Traveller magazine who had one afternoon to take in the 
wine country and dining scene. He enjoyed visits to Presqu’ile Winery and Cottonwood Canyon Winery, and 
lunched at the Far Western Tavern. 
 
Copywriting Tells the Story 
Language was crafted, outlines were written and strategies advised (level of involvement varied per project) by 
Mooncatcher on the Visitor Brochure, Tasting Brochure, Barbecue Brochure, Westways half-page advertisement, 
web site press room and Visitor Guide (in the works). 
 
VISITOR AND GROUP SERVICES 
The VCB welcomed 15 International Visitors to our Visitor Center this year and 69 Domestic Visitors: 
International Visitors- Japan, Denmark, Canada (4), Philippines, Germany (3), France (2), Australia, Italy, and 
Holland  
Domestic Visitors - Florida, California 40), Oregon (2), Minnesota, Washington (4), Arizona (6), Colorado, 
Massachusetts, Michigan(2), New Hampshire, Maine, Nevada(2), Illinois, Alabama, South Dakota, Maryland, 
Texas (2), and Colorado 
 
The Guest Register is available in our lobby for visitors to sign. We offer them a special Santa Maria gift to 
take home. Here is a handful of comments we received: 
‘Very nice, thank you so much’ (Holland) 
‘Very nice and helpful’ (CA) 
‘Very beautiful and friendly’ (Germany) 
‘Wonderful trip, very friendly’ (Alabama) 
 
Each year, the VCB commits to board service for local tourism attractions to learn more about them and engage 
them in programs that can boost their visibility and foot traffic. 
 
During the past fiscal year, Gina Keough served as an Advisor to the Board of Directors for the Dunes Center in 
Guadalupe, and Board Member of the Santa Maria Valley Discovery Museum. She is serving the second year of 
her term with Santa Maria Community TV as well. 
 

The VCB benefits from these partnerships by learning more about the 
organization which then rolls into more ways to promote the Santa Maria 
Valley, which then increases foot traffic, local support for their programs 
and visibility to the media and travel trade. 
The sales mission for this half of the fiscal year included attending two 
major travel industry tradeshows: the Bay Area 
Travel Show in Santa Clara, and the Sunset Celebrations Weekend in 
Menlo Park. 
 

 
Santa Maria was represented by Glenn Morris and partners from the Historic Santa Maria Inn and the Radisson 
Hotel at the Bay Area Travel Show in February. Total attendance at this event was18,912, over the course of two 
days. This is growth of 17% over the previous year. We were pleasantly surprised by the number who stopped at 
our booth with some awareness of Santa Maria already. Many knew of our wine industry and our barbecue 
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heritage. At the same time, many knew us from driving past on Highway 101, and were pleasantly surprised to 
discover reasons to interrupt their trip and actually stop in Santa Maria. There were 179 leads collected and added 
to our VCB news distribution lists, including five who are involved directly in travel media or planning businesses. 
 
A favorite mainstay to our sales mission is the Sunset Celebrations Weekend, held annually at the Headquarters and 
Test Gardens of Sunset Magazine in Menlo Park. In June, the VCB attended this popular consumer travel show 
with two partners, the Historic Santa Maria Inn and the Radisson Hotel Santa Maria.  
 
Beautiful weather and a gorgeous outdoor venue contributed to the success of this much-anticipated event, as we 
joined several Central Coast Tourism Council partners in promoting what there is to see, do and taste in our 
prospective area.  
 
“Face time” with prospective visitors cannot be underestimated, as valuable connections are made with people 
from all walks of life, and with endless connections of their own. Sharing with people that are genuinely 
interested in the Santa Maria Valley is an invaluable and long lasting benefit from attending these tradeshows.   
 
It’s a source of pride and pleasure when attendees come to our booth specifically because of a connection they 
have ~ two families were coming to weddings here in August and so many folks had ‘Santa Maria’ stories to tell ~ 
especially pertaining to Susie Q’s, aka Susie Q’s Brand Artisan Foods! This company is very well known at this 
tradeshow, and we shared samples of the Susie Q Seasoning to the eager crowds. One perk of working an 
exhibitor’s booth is running in to former classmates - in this case, living in the Silicon Valley. Our VCB was invited 
to share information with a former classmate’s wife, as she constantly receives requests for referrals on where to 
stay and what there is to see and do in Santa Maria and the Central Coast region. Mission happily accomplished! 
 
www.SantaMariaVisitor.com 

Users: 30,619 / Page Views: 72,919 / Unique Visits: 84% 

Top 10 Referring Websites:    
cityofsantamaria.org 
santamariawines.com 
santamariavalleybbq.com 
westcoastkustoms.com 
lospadrescounty.net  
dadcooksdinner.com  
santamariaedc.com 
cbbqa.org  
tailwindsofsantamariabc.org 
en.m.wikipedia.org 

Top 10 International Visitors: 
Canada, United Kingdom, Brazil, Australia, Italy, Germany, India, Mexico, France and Netherlands 
 

ADVERTISING 

WestWays, March/April- Discover 
Certified Folder Display, Central Coast Tourism Council, listing/Visitor Map 
Drive Magazine 
PCPA Theaterfest, Encore Newsletter/Summer 2015 
Group Tour Magazine, Western Issue/April 
My Passion Media, Canadian Traveller/Winter 2014-2015 
Courier Magazine/NTA, full page 
California State Visitor Guide 2015 
China Directory/NTA 
Antelope Valley Press/Fall Great Escapes 
PCPA Theaterfest, Plan Your Visit Page/Electronic Ad 2014-15 for Winter/Spring 
Sunset Magazine/Pacific Northwest issue 

http://www.santamariavisitor.com/
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ADVERTISING, continued 

Group Tour Media, Culinary Group Tour Issue 
Vandenberg Air Force Base, Military Location Guide 
 

SUMMARY 
The Santa Maria Valley Chamber and Visitor and Convention Bureau is committed to 
growing tourism as part of our local economic solution.  We appreciate the support of 
the City of Santa Maria in recognizing the value of this segment of our local economy, 
and for providing resources to support our marketing programs. We also recognize the 
significant investments and efforts of our private sector partners who continue to 
improve their businesses and deliver exceptional customer service. This results in 
memorable experiences for Santa Maria visitors and repeat visits in the future. 
 
As always, we invite you - our stakeholders and partners – to be part of the work the 
VCB does by actively participating in our programs and working with our VCB 
members.  This means helping to spread the word on our affordable accommodations 
and all there is to see and do in our city and bringing the business HOME. 
 
Attached to this Year-End Report are copies of the VCB Complimentary Services; the 
criteria for the Special Projects Grant Program; an overview of the various types of 
printed media coverage over this past year along with corresponding articles about the 
Santa Maria Valley; and copies of advertisements in major publications, for the City 
Council to review. 
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I. About the 
ECONOMIC DEVELOPMENT COMMISSION

“The EDC is an economic development partnership between the Santa Maria Valley 
Chamber of Commerce, the City of Santa Maria and the Santa Maria Public Airport.”

Bob Hatch
Retired 

Rick Haydon

City Manager

Larry Appel
Community Development

Director

Chris Hastert

Airport General

Manager

Stephanie Robb

Allan Hancock

College

Trent Benedetti

Benedetti &

Associates, CPA

Cindy McKellar

Your People

Professionals

Brooks Wise

Heritage Oaks
 Bank

Jim Bray

Pacific Coast Energy

Company LP

Max Tucker

Best Western

 Big America

Jason Diani

Diani Ward 
Diani, LLC

Tim Ritchie
EDC Chairman

Hone Motors Chevrolet

Glenn Morris
President/CEO

Santa Maria Valley
Chamber of Commerce

 The Economic Development Commission is part of 
the Santa Maria Valley Chamber of Commerce and provides 
economic development services for the City of Santa Maria. 
This includes marketing the City of Santa Maria and the 
Santa Maria Public Airport to prospective companies, and 
providing an extensive array of retention programs geared 
toward strengthening  the current base of industrial, retail 
and manufacturing companies. The EDC often works 
behind the scenes, providing valuable information, 
coordinating meetings between businesses and city 
departments, and assisting where necessary to help new or 
existing businesses to start up or expand in Santa Maria.

Dave Cross

EDC Director

Donna Randolph

State Farm Insurance

Eddie Murray

The Murray Group

Morgan Stanley
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The EDC Directly Assisted 

over 150 

New and Existing 
Businesses

26 Start-ups & entrepreneurs 

40  Business representatives
         seeking advice and direction

60+ Employers requesting EDC
         resources

30 Outside area companies or their
         brokers requesting local data

EDC ACTIVITY DISTRIBUTION 

22%

20%17%

18%

16%

7%

One-on-one Interaction
with existing businesses
or business start-ups

Collaboration with 
other departments 
and organizations
(Allan Hancock College, 

Workforce Resource 
Center, Community 
Development, etc)

Manufacturers Association
and Industrial development

Other Activities

Interaction with potential
new companies or brokers

Outreach

Provided Permit and Licensing
advice and assistance to over 40 businesses

Forwarded 19 major business leads to local brokers

Complied with over 30 requests
for zoning information

Facilitated or sponsored over 20 events 

Provided 7 Factory Tours & Company Forums

Maintained a contact base of 1,200 business contacts
it distributes information to regularly, in addition to the 
800+ Chamber of Commerce members we 
routinely contact

Distributed City and Airport information to hundreds of 
out of area businesses

July 2014 - July 2015, 
The Economic Development Commission:

Job Creation, Retention 
and Revenue Enhancement

While the EDC does not create jobs, 
we assisted business, companies and programs

that had a major overall impact on jobs in 2014-2015 
and in the future.

Here are a few across-the-board examples:

Rabobank N.A. headquarters consolidation project to 
Santa Maria, resulting in over 200 jobs.

Gibbs International Truck Center with over 
20 jobs and thousands of dollars in Sales 
Tax revenue which will be produced 
through truck sales.

Assistance with brokers and developers which 
ultimately provide construction jobs and employment.

Retention of Columbia Children’s Center, which
saved 17 jobs and retained a valuable day-care 
resource in the community.

Sponsorship of the Veterans Academy which 
resulted in 10 of 13 veterans from the first class
being hired, and 5 so far of 36 veterans from the most
recent Academy being hired.

On the small business side, assistance with East
Chapel Car Wash will result in construction jobs
during new building construction.
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Source: State Employment Development Department (EDD)

2014 Top Agricultural Crops - Santa Barbara County  Source:  Agricultural Commissioner’s Office

All factors
continue to
show slow
and steady
economic 

improvement.

Red line indicates 
overall trend

Santa Maria Unemployment July 2014 - June 2015

RATE

Top Employers

C&D Zodiac  
Marian Medical Center
Santa Maria Bonita School District
Allan Hancock College
Santa Maria Joint Union School District
Windset Farms
City of Santa Maria
Agro-Jal Farms
                    

Santa Maria Based Employers

2,300
1,500
1,402
1,119

693
600
 571
350

+

County-Wide Top Employers with 
Santa Maria Employees

University of California Santa Barbara
Vandenberg Air Force Base
County of Santa Barbara
Chumash Casino

10,403
6,889
4,652
1,650

Sources:
2014 Santa Barbara County Real Estate and Economic Outlook, City of Santa Maria, 
C&D Zodiac, Chumash Casino

Note: For UCSB, Vandenberg AFB and the County of Santa Barbara,
it is difficult to determine how many workers live in Santa Maria
and commute.

However, for the Chumash Casino, we know that over 600
Chumash employees live in Santa Maria.
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II. Overview

It is a pleasure to present the 2014 -2015 Year-End Report covering activities and 
accomplishments of the Economic Development Commission. The Chamber of 
Commerce has had an aggressive, event-filled year of activity geared toward 
economic development. We have worked with new companies, helped existing 
businesses whenever possible, collaborated with other agencies, presented tours 
and forums, sponsored events, and provided public support for industries, 
projects and businesses. 

Signs continue to indicate an improving economy. More companies are contacting the 
Chamber and my office for information and details about Santa Maria. Projects are coming to 
the forefront and going through the process, sales tax revenue for the city remains consistent, 
housing values continue to rise, and the unemployment rate is improving (the current 
unemployment rate for Santa Maria, per the Employment Development Department, is 5.7%). 

With all of that being said, the economy is still fragile. It is not as robust as we would like it to 
be.  

On the positive side, residential projects are in development and are putting our construction 
people to work. There are also commercial developments in work and going through the 
planning process. Also on the commercial side, we are on the cusp of some large commercial 
improvements and projects. Retailers and restaurants are expressing continued interest in our 
community. 

Manufacturing and industry continues to remain strong. Zodiac Aerospace, already our largest 
private employer, is up to 2,300 employees. Windset Farms continues to expand its greenhouse 
operations. New companies continue to be interested in Santa Maria. 

Santa Maria has much going for it in regard to future development. Water continues to be an 
issue throughout the state, but there are no building moratoriums in Santa Maria. We also have 
a central location, terrific climate and quality of life, and a lower cost of doing business than 
many other areas.  

The Santa Maria Airport is discussing bringing customs and the tax-free zone back to the 
airport area. This could be a boost for attracting companies to the Business Park, which will 
soon be ready to promote. With all of the advantages of our airport, it will continue to provide 
strong economic development benefits long into the future.   

With positives come some negatives. The oil industry has been hit hard on many fronts. 
Dealing with the fallout from the recent oil spill is just one obstacle. The regulatory 
environment continues to target the industry. If allowed to operate successfully, there are 
projects on the horizon that would provide a long-term boost to local economic development. 
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III. Business Confidence Survey 
 
The EDC and Chamber conducted a Business 
Confidence Survey from January to March 
2015. The results of the survey were presented 
by the EDC Director on March 18, 2015 at the 
Business Development Forum. For the 
presentation, we used other economic data, 
such as labor statistics, sales tax revenue, TOT 
results, and housing data to provide a 
“snapshot” of Santa Maria’s economy. 

The Business Confidence Survey had over 240 
respondents and provided a good indication of 
how our local businesses are doing today. It 
confirms what we are seeing in regard to our 
local economy: the economy is growing slowly 
but steadily, businesses are improving, retail 
sales continue to improve, and many 
companies are looking to hire over the next 12 
months.  

 
 
 
In answer to the question, “How was 
business for your company compared to the 
prior year?” nearly 60% noted improvement. 
Less than 10% said business had gotten 
worse. 
 
 

 
In response to the question, “How do you see 
your workforce over the next 12 months?” over 
40% of the 240 responders said “Probably 
Hiring”.  That number is significant. The survey 
is a sample of about 10% of the number of 
businesses, so that means that a lot of 
businesses will be looking to hire. 
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Overall, the City of Santa Maria got high marks from businesses that responded to the survey. In 
answering the question, “Were you satisfied with the service provided by the City of Santa 
Maria? Over 45% were “very satisfied”, while 42% were “somewhat satisfied”, and only a small 
percentage, 12% were “not satisfied”.   

 

 

 

 

 

 

 

 

 

 

 

The survey also included questions regarding the Santa Maria Airport and its use. The survey also 
included questions for businesses about energy efficiency on behalf of the Santa Barbara County 
Energy Watch Partnership. 
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IV. Successes 
 

 
 

• Gibbs International Truck Center 
 
Gibbs International Truck Center is a truck sales and service company with 5 centers in locations 
in Oxnard, Fresno, Bakersfield, Fresno, and now Santa Maria. Their locations produce millions 
in sales and provide a substantial amount of sales tax revenue. Gibbs approached the EDC about 
the advantages of locating in Santa Maria as opposed to other cities that they were looking at. 
 
The EDC provided a compelling case for Santa Maria and set up a meeting with Community 
Development, the City Manager and Public Works to discuss the proposed location and 
permitting requirements. After comparing advantages, including a business license disparity that 
moved Santa Maria to the top of the list, the company chose to open here. 
 
Gibbs International Truck Center opened on West Betteravia Road in May of 2015. 
 
 

• Rabobank, N.A. Headquarters 
 

Rabobank, N.A. consolidated its corporate offices from all around California to Santa Maria, and 
has created 200 jobs. Some employees relocated from the Imperial Valley, with the remainder 
hired locally or coming from other locations. The Chamber of Commerce and EDC helped 
Rabobank by providing relocation services and welcoming them to the area.  
 
The EDC first became involved about 4 years ago after the UPS Call center left. EDC provided a 
package of advantages and incentives to Rabobank N.A. and even provided a tour of the facility. 
However, due to the economic downturn, the building remained vacant for a number of years. 

 
Fortunately, the building was still available when the economy improved, and through the strong 
efforts of Pacifica Commercial Realty to secure an agreement early in January of 2015, 
Rabobank, N.A. has become the new tenant for 2100 S. Blosser Road.  
 
 

• Columbia Children’s Center 
 

Columbia Children’s Center, located at 840 E. Stowell Road in Santa Maria, was in a bind. They 
were being forced to relocate because new development on the property did not allow for enough 
parking spaces for their business to remain open. Loss of this child care resource would have been 
felt within our community because there is already a shortage of good child care facilities. A 
potential location that was being considered had major issues with Community Development for 
zoning, and the conditions that would be required seemed insurmountable. 
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The EDC was requested to assist, and after the first meeting, it was clear that the best option was 
to find a way to allow them to stay in their current location. The EDC worked with the property 
owner, the project engineer, Columbia Children’s Center, the City of Santa Maria, and First-5 to 
develop a Parking Plan as part of a Planned Development Agreement. The result was an agreement 
that was acceptable to Community Development, the Planning Commission, the property owner 
and the Columbia Children’s Center.  
 
On December 3, 2014, the Planning Commission approved the Parking Plan, and Columbia 
Children’s Center was allowed to remain open in its current location on Stowell Road. 
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East Chapel Car Wash 
 

East Chapel Car Wash had gone through a number of hearings and process meetings to discuss 
replacing the structures in their car wash business that is located in the Downtown Specific Plan 
area. The EDC was asked to intervene because there had been no progress made. 
 
In meetings with the property owners and community development, a workable path was 
developed starting with the property owners agreeing to apply for a Conditional Use Permit if the 
City Council would approve that option as presented and supported by Community 
Development.   
 
On October 21, 2014, the City Council unanimously approved a change which would allow the 
Conditional Use Permit to proceed.  
 
The EDC continued to work directly with owners, explaining processes and procedures and 
communicating the owner’s concerns about conditions to Community Development. The EDC 
also set up a meetings with Public Works to review the project conditions. The EDC made 
recommendations and advised the owners.  

 
On July 15, the Planning Commission unanimously made a recommendation of approval of the 
East Chapel Car Wash project and passed it with a 5-0 vote. The EDC Director made public 
comment in support of the project.  
 
On August 18, the City Council unanimously approved the project and the EDC Director made 
public comment in support of the project. 
 

 
 

 
 
 
 
 
 
 
 
 
 
 



12 
 
 

V. Prospect / Retention Activities and Updates 
 

Business Prospects 
 
The EDC has been working with a number of companies and businesses during the July 2014-
July 2015 time period. 
 

Examples include: 
 

• A new restaurant which will be opening in the old Marie Calendars location in Town 
Center West is going through the process. Because of the Downtown Specific Plan 
requirements, the restaurant will need to go before the Planning Commission and the City 
Council for approval, unless the square footage is under 5,000 square feet. The EDC is 
assisting them through the process. 
 

• The EDC coordinated a city meeting with a local electrical supply company which will be 
constructing a new commercial building in Santa Maria. There was concern about the 
ability to meet a timetable that works for financing the project. The meeting included the 
City Manager, Community Development Director, Planning and Building Departments, 
and representatives from the electrical company, including the operations manager, 
architect and commercial agent. The process was explained and timeline was discussed to 
meet the requirements for financial commitments. 
 

• The EDC set up a meeting between the city and the State Franchise Tax Board, which is 
preparing to open a new office in Santa Maria which would result in over 60 jobs. The 
meeting consisted of three Tax Board officials, their real estate broker, members of the 
City Council and Mayor, City Manager and Community Development Department. 
 

• The EDC has been working with a medical manufacturing company located in Santa 
Barbara which is looking to expand into Santa Maria with a warehouse and office facility. 
 

• The EDC has worked with nationwide retail and restaurants, including providing property 
profiles, demographics and other information and connecting them with the appropriate 
departments, brokers and agencies. These companies are insistent on non-disclosure as they 
go through the process. 
 

Entrepreneurs 
 
The EDC and Chamber are in full support of entrepreneurs and provide a full range of services.  
Some are walk-ins, some have been referred to us, and some specifically looked us up or saw our 
brochure. The EDC provides: 

• General business advice 
• Business License assistance 
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• Business start-up information, including a business start-up kit that contains information 
particular to the type of business they want to start 

• Access to resources 
• Connecting to departments and agencies that can further assist them 

 
 
Code Enforcement Assistance 
 
During the July 2014 – July 2015 timeframe, the EDC met with 5 businesses with code 
enforcement issues to assist in resolving code enforcement situations at their locations. This 
service was well received and provided a go-between to work with the businesses to resolve their 
cases. 
 
 
Project Support 
 
The EDC was asked to lend support for projects in both the City and County and responded with 
support letters, and in some cases, public comment to both the City and County Planning 
Commissions, City Council, and Board of Supervisors. 
 
The EDC and Chamber support projects that provide jobs and economic benefit for Santa Maria 
and can be shown to be a benefit to the community. Examples include the Pacific Coast Energy 
Company’s Orcutt Hill Enhancement Plan and the ERG Foxen Canyon Pipeline Project. 
 
 
Commercial Broker Outreach 

 
The Chamber hosted a series of outreach meetings with local commercial real estate brokers, 
senior managers and owners of industrial companies, and representatives from local banks. The 
purpose is to examine local business issues and find ways to work collaboratively. We plan on 
hosting these types of focus meetings on a regular basis moving forward. 
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VI. Day-To-Day Business Assistance 
 

During the July 2014 –January 2015 time period, the Economic Development Commission’s 
day-to-day operations included: 

• Responding to information requests 
• Answering queries by potential new companies 
• Working with commercial real estate brokers 
• Providing Zoning and Permitting information 
• Setting up meetings as required for businesses and agencies 
• Providing business counselling 
• Operating under non-disclosure agreements with commercial brokers and individual 

companies. 

 
The Economic Development Commission assists large employers, small local 

businesses and entrepreneurial start-ups. 
 
 

  
 

The Economic Development Commission collaborates with 
Santa Maria’s top employers, such as: Zodiac Aerospace with 
over 2,300 employees in two divisions, Okonite with 170 
employees, Windset Farms with over 400 workers (mostly 
through contract labor), Hardy Diagnostics with 150 employees, 
and many others during the course of day-to-day operations. 
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Because 70% of Santa Maria’s workforce 
is employed by small, local companies, 
the Economic Development Commission 
helps new and existing business owners 
and entrepreneurs to resolve problems, 
connect with local resources and receive 
the assistance they need to succeed. The 
EDC is often approached and engaged 
prior to submitting for a business license, 
and we can help them reach the point of 
opening their doors. Small businesses 
such as Maria’s Cre-Asian Diner, Water 
Tech, and Woody’s Butcher Block have 
used the services of the EDC.  
 
The EDC collaborates with Allan 
Hancock College’s Small Business 
Entrepreneurship Center and provides 
basic business advice and counseling. We 
have an extensive resource of Chamber 
members to draw from to provide 
referrals, advice and services for 
businesses. The EDC interacts with the 
Workforce Resource Center, the Center 
for Employment Training and many other 
agencies where employers can be 
connected with workforce resources. 
 
Local employers utilize information 
provided on the EDC website with links 
to services that they need. Many use the 
information provided from the monthly 
newsletter for access to demographics 
and data. 
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The Economic Development Commission provides consulting and information services to 
entrepreneurs, business owners looking to expand, and new businesses to the area. Often, they are 
not aware of local procedures to obtaining a business license, zoning information, local permit 
requirements, availability of assistance, and access to resources. As a tool to assist them, the EDC 
has revised its “New Business” Packet. 

 
Left: The EDC’s “New Business” Packet can be 
tailored to fit the type of business and its needs. 
An extensive Employment Development 
Department packet is included for employers 
and information about the Workforce Resource 
Center. 
 
 
 
 
 
 
 

 
 
 
 
Below: Brochures in both English and Spanish that 
provide information about the EDC’s services are 
available at City Hall as well as the Community 
Development counter. 
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VII. Assisting Santa Maria’s Manufacturing and  
Industrial Base 

 
The Economic Development Commission places a large amount of resources on supporting Santa Maria’s 
manufacturing and industrial base. There are some key reasons for this: 
 

According to the UCSB Economic Forecast 
Project, manufacturing employees earn a 
higher average salary than agricultural 
workers, retail employees and construction 
workers. Therefore, it is essential to assist and 
promote this economic sector as much as 
possible. 
 
Manufacturing is also extremely diverse and 
stable. Our local industrial manufacturing 
companies have helped to lift Santa Maria out 
of the latest difficult recession. The variety of 
products manufactured in Santa Maria is 
surprising to most. 
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VIII. Manufacturers Tours and Forums 
 

The Chamber of Commerce, 
through the EDC, 
coordinates and facilitates 
tours of local industrial 
employers. The purpose of 
these tours is to support, 
promote, and raise 
awareness of industry and 

manufacturing in the Santa Maria Valley.  Our local industrial employers, big and small, provide 
essential jobs for our workforce and play a strong, important role in our local economy.  
 

Heritage Oaks Bank has once again been a sponsor of 
the Manufacturers Association. We appreciate their 
generous sponsorship and their support for 
manufacturing and industry in the Santa Maria Valley.  

 

 
On August 26, 2014, the 
Manufacturers group toured Santa 
Maria Energy’s Oil Fields. 
Participants learned about the Cyclic 
Steaming process that was proposed 
to be banned by Measure P, had it 
passed on November 4, 2014.  
 
Fortunately for our local economy, 
the measure did not pass, preserving 

over 1,000 jobs and many future on-shore projects that are in the planning stage. The County of 
Santa Barbara and our schools stand to continue benefitting from the millions of dollars of property 
tax revenue the on-shore oil industry provides, and our region will gain from the from economic 
impact of the industry. 
 
Impacts on the Oil Industry 
Two events in 2015 have hurt the industry. First, the cost of oil dropped considerably, and while 
it has increased again lately, it has been on an up and down roller coaster.  
 
Secondly, the All American Pipeline oil spill, while relatively small in scale, has hurt the image of 
oil production and served to galvanize environmental groups, regulatory agencies, and government 
officials to push the industry out of Santa Barbara County. 
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The Local Economic Impact of Onshore Oil 
In northern Santa Barbara 
County, onshore oil production 
has a positive economic impact 
on the local economy, schools, 
small business and non-profits. 
 
For every barrel of oil 
produced, there is an economic 
benefit of $142. 
 
In 2011, for example, 
2,836,846 barrels of onshore 
oil was produced in northern 
Santa Barbara County. That 
equates to a direct economic 
impact of $402,832,132. 
 

 
It is important to showcase local small businesses that manufacture 
products in Santa Maria. We try to stress “Shopping Local” as 
opposed to going online to buy products. Many people were 
surprised to learn that we produce screen-printed products at a high 
volume, right here in Santa Maria. 
 
The January 27 
Manufacturers 
Tours and Forums 
event was a tour of 
Images Screen-
printing. The 
owners are John 
and Michelle 
Vandermuelen. 
The company has 
modern screen-
printing equipment 
and produced t-
shirts for the 50+ 
people who 
attended the tour. 
 
 

“The Crew” at Images Screen-printing at 520 Farnel Road in Santa Maria.          
The Manufacturers Group toured their operation in January, 2015 
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On October 28, 2014, David Wilhite, 
President and COO of Quintron 
Systems Inc. talked about the 
company’s high-tech communications 
products and a little about their history. 

 
Quintron Systems, Inc has been 
providing good quality, career jobs in 
Santa Maria for 45 years. They 
manufacture high-tech communications equipment for military, space and missile applications and 
for private companies. They also install the products they produce. 

 
Quintron’s secure communications systems have been a mainstay at Vandenberg Air Force Base 
and other military installations for decades. 
 
“Consistent quality and the ability to deliver our product on time is the secret to Quintron’s 
continued success,” according to Wilhite. “If you cannot produce a high quality product that can 
withstand strict space and military requirements, you drop out real fast. That leaves a company 
like Quintron still standing and going strong.” 
 
 

 
Lineage Logistics, the 
second largest (and fastest 
growing) refrigerated 
warehouse  network in the 
world, officially opened the 
doors on its new, 216,000 
square-foot, state-of-the art, 
LEED-certified cold 
storage and food processing 
facility in Santa Maria on 
September 24, 2014.                 
 
 
         

General Manager, Tony Caetano, provided an overview of 
                              the Lineage cooling facility. 
 
On Feb 24th, Lineage Logistics hosted a tour of their new, state-of the art, cooling facility.  
Over 60 attendees “braved the cold” to tour the operation.  
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On March 24th, the Santa Maria Valley Railroad provided an 
overview of the railroad and their services at the Manufacturers Forum 
at the Fairpark. 
 
Jaime Foster, COO of 
the Santa Maria Valley 
Railroad, gave the 
presentation. The 
railroad continues to 
provide transportation 

of products to and from local companies, 
especially manufacturers. For companies that do 
not have direct railroad access, the railroad can 
offload the freight at a distribution site for pickup. 
Using the train system for transporting freight is more economical than truck service, and is a more 
sustainable choice. 
 
Also at the meeting, Jay Hardy from Hardy Diagnostics and Wayne Hamari from the J.W. Snipes 
Foundation discussed ESOP’s – Employee Stock Ownership Program 
 
Note: Jay Hardy recently was honored by Pacific Coast Business Times for being a prominent, 
employee owned company. Hardy Diagnostics was nominated for the award by the EDC. 
 

 
 
The May 26 Manufacturers Tours and Forums 
event was a tour of the new Santa Maria Police 
Department building located at 1111 W. 
Betteravia Road.  

 
Tours of the new police 
department facility were provided 
by Police Chief Ralph Martin and 
Bob Prescott, SMPD. The 72,000 
square foot facility is a significant 
upgrade from the small police 
department headquarters located 
on Cook Street in downtown Santa 
Maria. 
 
The facility includes a variety of 
state-of-the-art crimefighting 
equipment.  
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The June 30 Manufacturers Forum included a 
Pump Efficiency Workshop, which was held at 
Sula Mediterranean Kitchen and Bar, 510 S. 
Broadway. The workshop was sponsored by 

the Santa Barbara County Energy Watch Partnership and PG&E. 
 

 
 
 

Bob Green, 
Education Manager 

at Fresno State’s 
Pump Efficiency 

Program 
demonstrates 
methods and 

equipment that 
provides increased 
efficiency and cost 
savings when using 
pumps to distribute 

water. 
 
 
 

 
 
 

The July 28 Forum featured a 
presentation by the Santa Barbara 
County Green Business Program 
about the benefits and advantages 
of becoming Green Business 
Certified.  
 
Francis Gilliland, Executive Director of the Santa Barbara County Green Business Program 
discussed certification and answered questions at the forum.  

 
Green Business certification involves energy efficiency, installing water conservation fixtures, 
recycling, providing incentives for carpooling and alternative forms of transportation, and making 
your business operation more focused on sustainability. 

 
The Santa Maria Valley Chamber of Commerce is a Certified Green Business.  
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Success of the Manufacturers Tours and Forums Program 
 
The success of the Manufacturers Association continues to grow. The meetings are usually on the 
4th Tuesday of each month at 7:30 am. Locations vary depending on topic or factory tour. The 
Manufacturers group brings a broad scope of programming, with a variety of workshops, updates, 
presentations and factory tours.  

 
Notable Past Factory Tours have included: 
 
Zodiac Aerospace 
Okonite Wire and Cable 
Hardy Diagnostics 
Windset Farms 
North American Fire Hose 
Apio  
Prince Lionheart 
Vandenberg Air Force Base 
Diablo Canyon 
Atlas Performance Industries 
Helical Products Company, Inc 
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IX. Salute to Industry  
 

 
The Salute to Industry Luncheon was held on July 8th. The 
importance of industry in the Santa Maria Valley was 
highlighted. Local companies were honored including: 
Zodiac Aerospace, Hardy Diagnostics, Heritage Oaks Bank 
(sponsors of the Manufacturers Tours and Forums program), 
and Quintron Systems, Inc. 

 
The Keynote speaker was Robert Mabry, Associate 
Professor of Machining and Manufacturing Technology, at 
Allan Hancock College. Mabry discussed education, training 
and manufacturing and the connection his machining classes 
have with local industry. 
 

 
 

 

 
 

From the Salute to Industry Event on July 8, 2015: Representatives from the Chamber of 
Commerce, Zodiac Aerospace, Quintron Systems, Hardy Diagnostics, Heritage Oaks Bank,  

and local Government Representatives. 
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Tony Guy, Zodiac Aerospace, takes a moment to talk about the importance of 
manufacturing and industry in Santa Maria and the impact on both his company and the 

City of Santa Maria. 
 

 
 
Robert Mabry, Associate 
Professor of Machining and 
Manufacturing Technology, 
at Allan Hancock College 
discussed how classes on 
machining technology help 
our local employers. He also 
highlighted the need for 
education to develop a better 
workforce for manufacturing 
and industry. 
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X. Vandenberg Air Force Base Small Business 
Outreach Event 

  
For the 4th year in a row, 
the Chamber and EDC 
sponsored a successful 
Vandenberg Air Force 
Base Outreach Event.  
 
This event is made 
possible because of the 
strong connection between 
the Santa Maria Valley 
Chamber of Commerce 
and the command 
structure and business 
office at VAFB. 
 
On April 15 at the 
Fairpark, over 400 

registrants and attendees were provided resources 
on how to do business on Vandenberg and with the 
government. Additionally, businesses had an 
opportunity to display their products and services. 
 
Presentations from agencies were made in the 
Fountain Pavilion. The Convention Center was 
filled with 65 tables manned by agencies and 
businesses.  
 
As in years past, Mayor Patino greeted the crowd 
with opening comments. 
 

 
Above: Tables and participants in the 
Convention Center. 
 
Right: Lt. Colonel Amy Harshner, 30th 
Contractors Squadron, provides a briefing 
at the VAFB Small Business Outreach Event 
held in Santa Maria at the Fairpark. 
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XI. Quintron Technology Expo  
 

1. The EDC and Chamber were the major sponsors for, and participated in, the Quintron 
Technology Expo on July 9th, held at the Radisson. The Santa Barbara County Energy 
Watch Partnership also sponsored the Expo. High tech communications equipment, 
audio/visual gear, and surveillance equipment were on display. 

 
The second annual Quintron Technology Expo was held on July 9. Attendees learned 

about the versatility of new technology as it applies to the commu8nications industry. The 
Chamber, EDC and the Energy Watch Partnership were major event sponsors. 
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XII. Veterans Academy 
 

 
Chamber and EDC sponsored the Veterans Academy. The week-long event culminated with an 
Employer’s Panel that was held on May 8. The academy, organized by the Employment 
Development Department helps veterans to fine-tune their resumes and job-seeking skills. This 
program falls right in line with the EDC’s mission of connecting employers with job seekers. It 
also falls in line with one of the Chamber’s goals of helping local veterans to find work and have 
access to resources. The Academy was held at Allan Hancock College and the Chamber of 
Commerce provided sponsorship funding, food and gift cards for the veterans. About 36 veterans 
went through the Academy. 

 
 

Ed Carcarey from Mega 97.1, was a featured speaker on opening day of the Veterans Academy. 
The class was welcomed by representatives from the Employment Development Department, 

Chamber of Commerce, the EDC and the City of Santa Maria. 
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XIII. Santa Maria Public Airport District 
 

The EDC works closely with the Santa Maria 
Airport District to promote the use of the 
airport and to support its economic 
development effort. The EDC stands ready to 
provide marketing, outreach and to help 
facilitate development of the        Business Park 
and other projects as required. 

 
2. On June 16th, the Santa Maria City Council approved providing funding for Customs and 

reinstating the tax-free zone at the airport. The Chamber President and CEO spoke in 
support. The Airport Board of Directors, on July 23rd, authorized staff to initiate the process 
of reestablishing customs at the airport.  
  

3. Chris Hastert, Santa Maria Airport Manager, was the keynote 
speaker and provided a “Santa Maria Airport Update” at the Aug 25 
Manufacturers Forum at the Fairpark in the Fountain Pavilion. 
 
Hastert gave an overview of activities at the Santa Maria Airport 
including Customs, the Business Park, current airline destinations, 
and upgrades to Airport facilities. 
 

4. The EDC meets routinely with the Airport Manager to discuss 
projects, updates, new information, and how the EDC can assist the airport.  
 

5. With future industrial development on the horizon through the Business Park, the Chamber 
and EDC will be meeting with the Airport and its commercial broker to develop ways to 
assist in marketing the Airport and assisting where possible. 
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XIV. Marketing and Outreach 
 

EDC’s New You Tube Channel 
 

The EDC has a new You Tube Channel. EDC Director received the final video from Santa Maria 
Television for the VAFB Outreach Event in Santa Maria and posted it on the channel. Also on the 
channel is the Santa Maria promotional video, and soon to be added is the presentation of Robert 
Mabry at the Salute to Industry luncheon.  

 
The address for the Economic Development Commission’s You Tube Channel is: 
https://www.youtube.com/channel/UCNOZRNj9-rDYSzH4GZOawxA 

 
 
Advertising 
 

 
 

 
By combining funding from the City of Santa Maria, the Santa Maria Public Airport District, and 
the Chamber of Commerce, the Economic Development Commission is able to market Santa 
Maria to prospective companies through significant advertising and listings. These include 
business-related regional newspapers and magazines as well as national and international 
publications. The EDC also provides commentaries that advocate economic development. 
 
The Economic Development Commission has recently renewed its major advertising components, 
including advertising in local, national and international business and industrial related magazines 
and other media. 
These include: 

https://www.youtube.com/channel/UCNOZRNj9-rDYSzH4GZOawxA
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• California Investment Guide (co-produced by CALED, CA GOBIZ & Site 
Selection Magazine) 

• Pacific Coast Business Times  
• Biz Buzz Extra ( San Luis Obispo Tribune) 
• The CALED Directory (California Association for Local Economic 

Development)  
• Annual Economic Developer Directory of the CoreNet Global Leader 
• Global Corporate Xpansion  magazine 
• Business Facilities magazine 
• Vandenberg Air Force Base Directory 

 
Advertisement for Pacific Coast Business Times 

 
 



32 
 
 

 
 

(Above) An 1/8 page ad for placement in the business magazine associated  
with the San Luis Obispo Tribune. 

 
(Below) A full page ad in the Pacific Coast Business Times. 
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Brochures and Other Outreach 
 
Recognizing the difficulty in starting a business and to assist all businesses, the EDC has developed 
brochures in both English and Spanish to explain the services that we offer. 
 
These tri-fold brochures are available at the Business License counter at City Hall as well as at the 
Community Development counter. It is distributed wherever possible to reach any business that 
might need the EDC’s assistance. 
 
 

 
 
 
The Economic Development Commission often makes presentations to groups and organizations 
to talk about its programs and economic development efforts. The EDC appears for media 
interviews and participates in economic development programs.  
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XV. Green Business Energy Efficiency Forum 
 

On July 23, 2015, the EDC, 
Chamber of Commerce and 
the Santa Barbara County 
Energy Watch Partnership 
hosted the 4th Green 
Business Energy Efficiency 
Forum at the Elks Lodge. 
 
The forum highlighted 
energy efficiency programs 
and provided updates on 
projects, like the Cuyama 
Solar Project. 
 
Hybrid cars were also on 
display, courtesy of local 
car dealerships. 
 
As the Implementer for the 
Santa Barbara County 
Energy Watch partnership, 
the Chamber provides and 
sponsors forums and 
outreach events. 
 
In an effort to keep the topic 
fresh, the Partnership 
decided to not hold the 
event in 2015, and instead 
focus on other 
opportunities. There is a 
chance that the forum will 
return in 2016.  
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XVI. Santa Barbara County Energy Watch Partnership 
Update 

 
The Santa Maria Valley Chamber of Commerce is the Program Implementer for the Santa Barbara 
County Energy Watch Partnership program. The purpose of the Partnership is to assist 
municipalities and businesses with retrofit options that provide energy efficiency and cost savings.  
In addition, the Partnership supports municipalities in outreach efforts and overall information for 
residents regarding energy efficiency, water conservation and other sustainability efforts. 
 
Partners include PG&E, Southern California Gas, the City of Santa Maria, County of Santa 
Barbara, Guadalupe, Solvang, and Buellton.  
The Partnership website is: www.sbenergywatch.com . 
 
The Energy Watch Partnership, under the coordination of the Chamber of Commerce, were 
involved in many events over the July, 2014- July 2015 time period.  
 
 
• April 22, 2015 – Community Outreach Event in New Cuyama – Hosted by 1st District 

Supervisor Salud Carbajal. The event was from 6pm to 7pm. The Partnership provides outreach 
events to small communities in coordination with the County of Santa Barbara. These include 
Energy Efficiency programs and County Updates. Last year, the Partnership had outreach 
events in Tanglewood and Sisquoc. 

 
 
 
 

The County Sheriff’s Department and County Fire provided an update for the people who 
live in New Cuyama and the Cuyama Valley. The Energy Watch Partnership organized 

the outreach event and made presentations about energy efficiency. 
 

http://www.sbenergywatch.com/
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• September, 28, 2014 Community Outreach Event in Sisquoc – Hosted by 1st District 
Supervisor Steve Lavagnino. The County provided updates from Public Works, Fire and 
Sheriffs Departments, and Public Health. PG&E, Southern California Gas and other agencies 
provided presentations about energy efficiency programs as well.  
 

Also present was AMR to show 
people how to do hands-only CPR. 

 
The program was organized and 
facilitated by the Santa Maria Valley 
Chamber of Commerce as the 
implementer for the Partnership. 

 
 
“Choosing the winning raffle 

ticket” for the Sisquoc Community 
Outreach Event sponsored by the 
Chamber of Commerce and the 

Energy Watch Partnership. 
 

 
 

• April 22nd – Earth Day Event at VTC Enterprises – The Partnership has a display table from 
10am -2pm. Businesses were urged to bring in their E-waste (computers, printers, cords, etc). 
The Partnership was there to distribute energy efficiency information. 2445 A Street in Santa 
Maria 

 
• May 7th – The Partnership participated in a Grow Your Community Expo in Solvang – From 

3pm – 7pm. The Partnership was a major sponsor of the event and had a series of tables. The 
event was held at the Veterans Memorial Hall - 1745 Mission Drive in Solvang 

 
In addition, the Energy Watch Partnership sponsored and participated in events through direct 
collaboration with Chamber of Commerce. Some of these have been previously discussed and 
include: The Quintron Technology Forum, Green Business Energy Efficiency Forum, Pump 
Efficiency Workshop, and the Chamber of Commerce Business Trade Show. 
 
In its role of providing outreach to businesses and residents, the Partnership collaborates with 
other agencies, such as the EmPowerSBC program and the Green Business Program of Santa 
Barbara County. The Chamber of Commerce is a Green Certified Business. 
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XVII. Open Door Policy 

 
The EDC and Chamber has an open-door policy to discuss economic development. Anyone 
can contact the Chamber office and make an appointment. 
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